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Story ideas for print and broadcast media 
Sept. 27, 1988 
SUCCESSFUL SPACE SHUTTLE LAUNCH WILL BOOST ENTIRE AEROSPACE INDUSTRY 
A former NASA researcher describes the long-awaited space shuttle launch 
as a morale booster for the country. "There's an awful lot of excitement and 
anticipation surrounding this flight, almost as though it was the first," said 
James N. Scott, professor of mechanical and aerospace engineering at the 
University of Dayton and a nationally recognized expert in the field of 
computational fluid dynamics. Scott said the flight of space shuttle Discovery, 
set to launch Thursday, Sept. 29 at 9:59 a.m., "will dictate the level of 
enthusiasm and morale in the aerospace community. 
"This is a major step to resuming the manned space flight program," said 
Scott, a resident of Spring Valley. "A successful flight will mean once again 
opening new challenges for our aerospace program, such as a space station, which 
cannot exist without the space shuttle, and a manned space flight to Mars. 
"The specific mission objectives are almost secondary," he continued. 
"The true objective is getting this vehicle up there, completing the mission and 
getting it and the crew back safely." 
For media interviews, contact Jim Scott at (513) 229-3845. 
PRESIDENTIAL DEBATES REINFORCE PUBLIC OPINIONS, MAY SHIFT UNDECIDED VOTERS 
Some political analysts have called the televised debates between 
presidential candidates George Bush and Michael Dukakis the most influential in 
30 years. In reality, history has proven that "not many votes are shifted on 
either side" through debates, according to Norman J. Fogel, a University of 
Dayton associate professor of political science who is teaching a course on 
public opinion and political behavior this semester. "However, given that there 
are so many undecided voters, the debates might influence some." 
Fogel, an Oakwood resident, contends that it's the "reaction and analysis 
of the debates by the media" that influence the electorate's perceptions. 
Neither candidate emerged as a clear-cut victor in the Sept. 25 debate, though 
Bush made several "misstatements," according to Fogel. "Bush said he was in 
favor of discontinuing three missile programs that have already been discontin-
ued," Fogel said. "That doesn't exude a lot of knowledge about foreign policy." 
The chance for blunders are greater in the Oct. 5 debate between vice 
presidential nominees Dan Quayle and Lloyd Bentsen, but any gaffes uttered 
"won't weigh as much," Fogel said. Bush and Dukakis are set to square off again 
either Oct. 13 or 14 in Los Angeles. 
For media interviews, contact Norl Fogel at (513) 229-2338. 
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